JIOCINEMA SCORES WI
WORLD CUP FINAL

JioCinemahasrecorded 32 million viewersfor the
final day of the FIFA World Cup Final asArgentinapicked

the FIFA World Cup Trophy.

Over 110 million viewers
watched the World Cup content
on digital. FIFA World Cup
Qatar 2022 clocked 40bn
minutes of watch time across
Sports18 and JioCinema.

“We promised to give
consumers easy access to the
world-class presentation of the
FIFA World Cup Qatar 2022, and
on the back of that, the
tournament became the most-

watched global sports event on digital where Indiahas
not participated,” said Viacom18 Sports CEO Anil
Jayargj. “This demonstrates the power of digital and
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the preference viewers and fans have shown to
consumetheir favourite events, which will now see Paris
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Saint-Germain teammates and FIFA World Cup Golden
Boot winner Kylian Mbappe and FIFA World Cup and
Golden Ball winner Lionel Messi join forces in the

Liguel.”

ZEE MEDIA HIRES ROSHAN

Zee media has appointed Roshan
Tamang as Chief Content Officer, Digital
Publishing Business. Highly placed
sources have confirmed this
development to e4m.

Inhisrole hewill beresponsible
for managing all digital propertiesfrom
growth perspective for IDPL business,
whilebringing in new initiatives, content
strategies, projects and streamline
variousdigital platforms.

Tamang brings with him more
than two decades of experience in
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managing digital business for various media houses.
He has led initiatives in content and social media
strategies, product development, digital videos,
monetization and analytics. In his past stint, he was
associated with Jagran New Media, IndiaAhead, Otus
Media, Network18, Times Internet and The Indian
Express.

In hislast portfolio Tamang has worked as Chief
Innovation Officer and managed strategies related to
digital platforms.

TATA PLAY BINGE INCREASES OTT
OFFERINGS

Tata Play Binge has announced another OTT
partner integration to the platform. ReelDrama, an OTT
platform of Assamese content will now
be available on Tata Play Binge.

Expanding its regional
offerings, Tata Play Binge with its
partnership deals with 18 OTT apps,
endeavours to present viewers
compelling content from all major and
regional players across the country.

ReelDrama Director, Kuheli
Dasgupta said, “The objective of
ReelDrama is to provide an alternative
platform for talented Assamese
filmmakers to showcase their craft to a
larger section of Assamese- speaking viewers. The
association with TataBingewill aid our effort to reach
out to awider audience, not only in Assam but alsoin
the entire country.”

NETFLIX INDIA’S SHAGUN SEDA
QUITS

Shagun Seda, Director of Marketing at
Netflix India, has quit after being with the
company for over two years.

At Netflix, sheled teamsacross brand,
film and series marketing in addition to being
on the country marketing leadership team.
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Announcing the development, she wrote on
Linkedin, “It's been two weeks since my last day at
Netflix and | got home from a short vacation to
thislovely little surprise. Thank you, team Netflix for
this farewell memory and for all the memories of a
lifetime. It's been an enriching journey of learning,
of wins, of being part of a collective stubborn
determination to do our best against challenges. | am
grateful for the opportunity to lead the efforts in
making Netflix a more relatable brand for Indian
consumers and incredibly proud of the work and
impact we created as the Film and Series
Marketing team in snagging the streaming audience’s
attention.”

ARRE STUDIO
MOHANTY

Arré Studio has hired as Anaya Mohanty as
Creative Director & Development Head

Arre Studio said that Mohanty will bring her
creative prowess and energy to the upcoming slate
apart from pushing investments into newer stories,
formats and widening the network
of talent in Hindi as well as
regional markets.

HIRE SANAYA
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Mohanty said, “I have Arr I nl
always admired what Arré has

achieved across platforms,

formats and genres and am very

happy to be a part of this talented team, which brings
content from diversified categoriesto the youth of India,
focusing on narrative quirk and uniqueness. | look
forward to learning from my experience, while we at
Arré design and develop material that touches a chord
with oneand all”

Niyati Merchant, Co-Founder and COO, Arré,
said, “We are super excited to have Anaya onboard;
she will play apivotal rolein Arré Studio’s upcoming
plans of building strong content | Ps which include our
franchise expansion, adaptations of book rights and
the development and execution of original shows and
filmsthat are part of our content inventory.” ®
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